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DIPLOMA IN FASHION 
MERCHANDISING, 

MARKETING & MEDIA

Programme Structure

The Diploma in Fashion Merchandising, Marketing and Media programme consists of four major non-
elective courses, namely, Fashion Theory, Merchandising, Marketing, and Media 

PLEASE NOTE
All courses of the programme are compulsory, and credit bearing as indicated. No electives are offered.

FASHION THEORY
Fashion History& Trend Analysis and Communication and Social Studies.

Develops an understanding of the social, political, economic and commer
the continuous evolution of fashion as a source of identity. The exploration of fashion’s historical context 
leads to the development of the predictive tools required in the postulation of future fashion trends 
appropriate for commercial applications in the local and international fashion retail environments. A 
thorough understanding of commercially applicable communication methodologies is included in the 
theoretical discourse that underpins the fashion theory component of the diploma programme.

MERCHANDISING
Retail Merchandise Management, Fashion Styling, Fashion Advising.

Develops an understanding of the key processes within the retail fashion environment, focusing on the 
store experience and customer engagement. The modules explore planning of resources within the 
global fashion context through both practical and theoretical modelling of resource planning, sales 
strategies and visual merchandising.

Overview

The Diploma in Fashion Merchandising, Marketing, and Media at FEDISA is a three-year programme that 
equips graduates with comprehensive skills vital to the dynamic fashion industry. From fashion writing 
to consumer analysis, the programme emphasises marketing, merchandising, and media applications 
essential for successful fashion communication. 

Aimed at creative, marketing-oriented individuals passionate about fashion and product communication. 
Designed to entice consumers within the fashion sector, it empowers students with hands-on expertise, 
research abilities, and analytical skills, fostering independent and self-reliant thinking. Aimed at creative 
individuals passionate about fashion promotion, the programme integrates theoretical knowledge with 
practical application, preparing graduates for diverse career paths within the fashion marketing, retail and 
media sectors.

Prospective applicants should possess a keen interest in fashion, marketing, and media, demonstrating 
a capacity for creative thinking and teamwork. Career prospects for graduates include roles in fashion 
marketing, visual merchandising, social media management, and content creation.
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BUSINESS STUDIES
Business Principles and Practice, Marketing & Consumer Behaviour, Fashion Public Relations & 
Events Management 

Develops the ability to research, conceptualise and create an optimally appealing merchandise 
experience for customers in order to maximise sales, through an in-depth understanding of the principles 
of brand building, advertising, marketing and consumer behaviour as associated sales drivers within the 
fashion retail experience.
 

MEDIA
Fashion Journalism, Computer Aided Design, SmartPhone Photography & Videography.

Develops the ability and personal characteristics to identify, initiate and engage with the creation of 
all fashion communication aspects pertaining to the promotion of retail fashion brands, encompassing 
written, verbal and visual communication tools applicable to the local and international commercial 
fashion retail environments and online sales platforms.

WORK INTEGRATED LEARNING (WIL)

WIL is included at various levels and intervals of the programme. This offers candidates the opportunity 

understanding of the commercial fashion environment.

Students also work closely with the academic staff and programme facilitators, which allows for 
continuous student/lecturer interactions and feedback sessions are undertaken throughout the 
academic process. 

Mode of Instruction

Students in the Diploma in Fashion Merchandising, 
Marketing and Media at FEDISA engage with their 
studies in various ways, which may include Theory 
sessions, Practical sessions and independent Studio 
sessions.

Theory sessions are offered as large group contact/
online sessions, where all students from a particular 
level of the programme attend simultaneously, and will 
include modules such as Trend Analysis, Design History 
and Business studiest, etc.

Practical sessions are conducted in assigned studios, 
where smaller class groups of students in a particular 
level of the programme enjoy one-on-one interactions 
with lecturers in tutorial groups as they develop their 
knowledge of the practical components of the 
programme. Modules here will typically include Styling 
etc.

Certain practical sessions may also be conducted in 
specialised studios, such as the computer laboratory 
and photographic studio on campus, in student micro-
groups. Subjects here will typically include Computer 
Aided Design and Fashion Photography/Videography 
- Smart Phone, etc.

Studio sessions are designed to allow students to 
develop their professional practice independently 
and are considered non-contact sessions. While 
lecturers are available for consultation, students are 

encouraged to rely on their acquired knowledge and 

requirements in various modules of the Diploma in 
Fashion Merchandising, Marketing and Media. Studio 
sessions are also ideally suited to the conducting 
of independent enquiry, which will be a consistent 
requirement of studies at FEDISA. 

Method of Assessment

The method of assessment is continuous evaluation, 
which will include both formative and summative 
assessment. 

Course lecturers will assess all work internally and these 
evaluations will be moderated by an internal staff 
panel at the completion of each semester and by an 
independent subject specialist, at the completion of  
the exit level.

A FEDISA pass is a moderated 50% or above, whilst a 
FEDISA distinction is 75%, which again is a moderated 
mark.

An academic transcript is issued following each 
semester, in June and December.

A student will not be permitted to register for the 
subsequent year of studies, without a 50% aggregate 
being obtained for all courses of a particular year of 
study.
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Minimum Duration of Studies  

The Diploma in Fashion Merchandising, Marketing and 
Media programme can be completed in three years 
on a six-semester basis, where each semester includes 
Fashion Theory, Merchandising, Marketing & Media.

The WIL (Work Integrated Learning) is undertaken 
during the April/June/July vacation period in order to 
facilitate an extended industry engagement, as well as 
at certain in-term intervals where applicable. The Work 
Intergrated Learning process takes place at exit level 
over 15 consecutive working days. 

Career Opportunities

• Fashion Journalist
• Brand Campaign Developer 
• Visual Merchandiser
• Market Researcher
• Social Media Manager
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Closing Dates for Application

The closing date for preliminary applications is 
30 November each year. 

Should you have missed this closing date, local 
applications will be considered until 
15 January of the respective year for which you wish 
to enrol,  provided that there are still seats available. 
Please refer to the Fees Schedule attached.

The result of the application will be communicated to 
you once the selection committee have made their 
decision.

Minimum Requirements 

In order for applicants to be considered for the 
Diploma in Fashion Merchandising, Marketing and 
Media prospective students must comply with certain 
minimum requirements. 

Minimum Academic Requirements 

• -
lent, with appropriate subject combinations and 
levels of achievement.

• 

• Recognition of Prior Learning

Language Requirements 

•   Applicants must pass English at the High School 
level as a prerequisite for applications with English 

•   English will be the primary medium of tuition at 
FEDISA and students cannot be guaranteed that 
instruction will necessarily be in their language of 
choice.

Applicants should further note that the above 
admission requirements are minimum requirements 
only. Admission to all programmes is subject to 
selection procedures and meeting the minimum 
admission requirements will not necessarily ensure 
admission to a programme.

Admission to all programmes is subject to an entrance 
evaluation and a rigorous selection process.

Basic Computer Litracy Requirements

All Students must demonstrate basic computer litracy 

• Using a computer and navigating different 
operating systems such as Windows and/or Apple 
OS,

• 
• Sending, receiving and organsing emails,
• Using basic software applications such as 

Google Equivalent. 

These skills are essential for engaging with the 
academic course work, accessing learning material 
and effectively participating in the online learning 
platforms. 

Required Secondary School Subjects

level for admission to FEDISA. 

ADMISSIONS
Prospective students are urged to apply as early as possible, to 

enable them to attend an evaluation and selection session. 



17© FEDISA (Pty) Ltd

Application Procedure

Please complete the online application form via 
the link on the website www.fedisa.co.za or the link 
received int he main body of the email. 

Completed application forms, together with the 
following documentation, must be submitted to the 

• Copy of ID Document/Passport
• Copy of most recent exam results
• One (X1) black and white ID photo
• Application fee or proof of payment thereof

FEDISA will in turn acknowledge receipt of applications 
Incomplete application forms will not be processed.

Please note that such an acknowledgment in no way 
implies that the applicant has been accepted to study 
at FEDISA.

International applicants should apply  by no later than 
30 November each year in order to facilitate study visa 
applications

Requirements for Portfolio Submissions

 

 
 

APPLICATION PROCESS

Portfolio submission is applicable to all FEDISA applicants.
Applicants, residing within South Africa, are required to 
prepare portfolios within the prescribed format and mail 
these together with their application.

Foreign applicants or South African residents living abroad 
will be allowed to submit electronic copies of their portfolios, 
provided that these can be substantiated with the original if 
so required at a later stage.

Entrance Evaluation

1) Personal Motivational Letter (1 Page) 
• What inspired you to apply for this programme?
• Which specific subjects are you excited about, 
    and why?
• What skills, experience, or qualities make you a 
   strong candidate for this programme? 
• How will they contribute to your success?
• What are your future ambitions related to this 
   programme?
• What do you hope to achieve after completing it?

2) Essay (1 page)
Applicants must submit a 1-page typed essay exploring 
a recent trend on social media that in- fluences fashion. 

The essay should demonstrate:
• An understanding of how the trend emerged. 
• Its impact on fashion choices.
• Its relevance in contemporary society.

3) Moodboard
Applicants must create a digital moodboard visually
representing the social media fashion trend discussed
in their essay. 

The moodboard should include:
• Images, colors, textures, and typography.
• A clear visual representation of the trend's essence 
   and key elements.

Note: 
Ensure the submission is professional and visually 
appealing. Any work supported or generated by AI 
will be automatically considered unsuccessful and 
declined.

Interview:
Shortlisted applicants may be invited to an interview
(in-person or online for international applicants).
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